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SU
NSHOPPER HELPING YOU

BUY BETTER!

By  THABO MONAMA
THE festive season is a time to give
– but this often leads to many peo-
ple giving beyond what they can
afford!

SunMoney spoke to an expert
who gave tips on how you can give
without breaking the bank.

Eunice Sibiya, the head of con-
sumer education at FNB, said:
“The sooner you manage expecta-
tions around gifts, the better it will
be for your pocket. So rather do it
this festive season.”
, For  the kids 
There is so much excitement
around the festive season and so
many different products that are
available to buy. 

“Tell your kids that you are sav-
ing this year and can’t afford
presents for anyone. Ask them to
be a part of your saving plan and
think creatively about making
gifts  for others,” Eunice said.

Gifts for the children can also be

fun and inexpensive, such as col-
lecting glass jars and scrubbing off
the labels so they are sparkling
clean. Fill these with sweets and
tie a ribbon around it.
, For extended family and friends
“You shouldn’t be under any pres-
sure to spend big when it comes
to gift giving,” said Eunice.

There are lots of other gifts that
you can give to extended family
members and family friends. If
you are a baker consider baking
a dessert or sweet treats to give to
them, or plants in pots for gardens.
, For close  family
When buying gifts for adults, how
about doing a secret Santa? Put the
names of all adults in a hat and
draw a person’s name for who they
will buy a gift.
, For partners 
“Sit down and talk honestly about
where you are financially and
what you would rather do with the
money than buy gifts,” she said.

PEOPLE GOING CRAZY 
FOR MAIZE CRAZIES!
By KOPANO MONAHENG
AN EASTERN Cape
snack maker is
bringing a new set of
snacks for kids and
adults onto the mar-
ket.

Using only the high-
est quality maize, oil
and flavourings, Elzea
Snacks is set to take
the industry by storm.

This company start-
ed by first producing a
maize drink called am-
aRhewu, and later a
range of vinegars and
drinks. 

Now, 40 years on, they only
make maize snacks.

They produce about 40 mil-
lion packets of snacks every
month in a range of flavours.

The company was first called
East London Zea Products after
the botanical name for maize,
Zea mays. This became shorten-
ed to Elzea.

In 2009, husband and wife
team Tyron and Melinda Power
bought Elzea,  and have since ex-
panded the business into the
Western Cape. 

Based in East London, Elzea
Snacks employs more than 600
staff and has a growing market

A range of maize nak snacks 
is making a big  impression 
on Mzansi.

Mzansi has been 
through a  tough 
year –  so here are 
tips  to cut back on 
spending.

‘Tis the season for saving

the in Eastern and Western
Cape.

Melinda Power said: “Besides
using only the highest grade
maize, we seek out the best fla-
vours for our snacks. There are
cheaper flavours available that
are often simply a high concen-
tration of salt and colour. 

“We seek out complex fla-
vours that are challenging to de-
velop. These flavours keep our
customers satisfied and coming
back for more,” she said.

While some well-known
maize brands sell for R2 to R3 for
a small 20g packet and R10 for
a large 150g packet, Elzea
Snacks offers a value-for-money

snack for as little as 50c to R1 for
small packets and R5 to R6 for
larger packs. 

Elzea Snacks supplies retail-
ers such as KwikSpars, Shoprite
and Spar supermarkets directly
as well as larger wholesalers. 

Elzea’s well-known brands,
such as Mama’s puffed corn,
Twisters Mexican-style corn
snacks, Wiki Naks, Chippa
Naks, Crazies Naks, Cheese
Pops, Caramel Blasts, Flyers
and Sponge Pops – and all can
be found at selected supermar-
kets, corner shops, spaza shops
and school tuck shops.


